
Boulder Media Gender Pay Gap Report December 2025

At Boulder Media, we have built upon our commitment 

from our report in 2024 to fostering a work environment 

that champions diversity, equity, and inclusion over the 

past year. We continue to strive towards creating a culture 

where everyone feels valued and can truly be themselves. 

Guided as always by our core values of ‘Respect’, ‘Quality’, 

and ‘Creativity’, we’ve seen that embracing diversity, 

equity, and inclusion not only strengthened our company 

but also empowers our crew to thrive in a creative 

environment where they feel respected and can continue 

to bring their whole selves to work every day. 

The data in this report was compiled using a snapshot date of 30 th June 2025 and 

includes information from the previous 12 months.
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Mean Hourly Remuneration Gap Median Hourly Remuneration Gap

The mean and median hourly renumeration 
gap for temporary contract employees is 5.3% 
and 8.3% respectively.

All employees are eligible for year-end 
bonuses, which are determined based on the 
length of service. 

The mean bonus gap is 9.5%   indicating we 
maintained a zero median gap for bonuses for 
the second consecutive year, reinforcing 
fairness.

All employees who passed their probation are 
eligible to avail of a selection of benefits-in-
kind. 

Over the year, we expanded and improved 
communication around eligibility, ensuring 
more employees can take advantage of these 
offerings through targeted onboarding and HR 
support.



% of males and females  in four quartiles ranging from Lower to Higher pay at Boulder

Remuneration Quartiles

To understand gender representation 
across different pay levels within the 
Company, our Crew are divided into four 
equal groups based on their salaries. 

1. Lower remuneration quartile pay band

2. Lower middle remuneration quartile 
pay band 

3. Upper middle remuneration quartile 
pay band

4. Upper remuneration quartile pay band
  

Building on these insights, we conducted a deeper analysis 
to identify patterns and potential drivers behind the 
distribution. This allowed us to pinpoint areas where 
representation could be improved and informed targeted 
actions to promote balance across all pay quartiles.
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Boulders commitment 

A year on from our initial review, Boulder Media remains 
committed to being an equal opportunities employer and 
ensuring that every role is filled by the best person for the 
job. Over the past year, we have taken significant steps to 
address the areas highlighted in our investigation, and 
while progress has been made, we know this work is 
ongoing.

We will continue to strengthen equity and inclusivity 
across our hiring processes and workplace culture. This 
includes continuing to reach a more diverse talent pool, 
deepening our training programs to embed inclusive 
practices at every level, and enhancing transparency. Our 
commitment is long-term: building a workplace that 
reflects the diversity of our industry and empowers every 
individual to succeed.
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